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Research Brand Info 

  Muslim Heroes (MH) (www.muslimheroes.org) is an organization that highlights everyday 

Muslims that contribute to their community, by being strong leaders, and making a difference. 

Islamophobia, is defined by the Oxford dictionary as “a hatred or fear of Islam or Muslims, 

especially as a political force,” has been on the rise over the years. The media has and continues 

to bombard the public with misinformation about Islam. This affects many people on how they 

view Muslims, and how they interact with them on a daily basis. The next time you hear 

something wrong about Islam, think of Muslim Heroes. . . Muslims who contradict with what the 

media presents to the masses.   

  The incorrect for Muslim men are that they are terrorists, violent, work at convenience stores, 

gas stations, or as cab drivers. Muslim women are portrayed as oppressed, have no voice, do not 

work, are forced into arranged marriages, and have little to no education. Sadly, most people 

believe that all Muslims are Arabs and live in the Middle East or the Desert. The actual portrayal 

of Muslims should be that there are good Muslims that do make a difference in their society, 

Muslim women who speak against oppression, educated, have various professions, and come 

from different parts of the world.       

  Muslims are known for their glorious history such as the 700 years conquest of Spain, The 

Ottoman Empire, and Saladin's conquest of the Holy Land, Palestine. Yet we can forget that 

there are heroes in today’s world. There are Muslims who are teachers, students, singers, 

directors, and so much more. A hero does not have to wear tights and capes to make a difference. 
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They are making a difference in our society, small and large, coming from different 

backgrounds, and this can go unrepresented in modern society. We are going to break this 

stereotype by getting the word out into the media such as print (magazines and newspapers), 

broadcast (radio and television), and the internet (website, social media such as Facebook and 

Twitter). With this aspect in mind, it will help raise awareness about Muslim Heroes.   

Print 

  Our print ideas to stamp out Islamophobia include: We will approach popular magazines such 

as Cosmo and Time. We would submit an article about a Muslim woman, which it would 

highlight a Muslim Hero. It would attract readers, if they see someone in a hijab (head scarf) or 

the word “Muslim” being in the front cover. This would break stereotypes of Muslim women and 

ALL women. It would show all of the women from different backgrounds making a difference. 

This reveals that Muslim women are not oppressed, and that they do not have to gain attention by 

lavishing their body off for the world to see. This can reveal to the world that women do have a 

mind and voices that can boom out to the public. Women do not have to hid behind closed doors 

or extremely exposing themselves.  

  For Time Magazine, we will nominate a Muslim to be the person of the year, specifically the 

ones that are posted on the Muslim Heroes website. Time Magazine is popular, that is read by 

billions of people from different backgrounds. Each year, people are on the edge of their seats to 

see who was nominated. When they see a Muslim that is on the front cover, attract people’s 

attention. It would eventually be picked up by the media, and everyone would know about it.  

  We would post articles such as the New York Times culture section, Washington post food 

section, and LA Times sports section. We would post articles in different sections of the 

newspaper. For example, if there is a Muslim that has a business and making a difference, it 
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would help promote how that person is helping the community, but also promoting their 

business. If a Muslim is involved in sports or a major sports team such as the NFL, it will show 

that there are Muslims who are involved in big professions such as lawyers, sports players, 

doctors, etc. Other sections would be style, travel, national and politics, and food.  

Broadcast 

  For radio, we would have guest speakers that were nominated as a Muslim Hero to come in on 

a popular radio station, such as National Public Radio’s (NPR). After they interviewed by the 

host, they can have a promotion. When the interview is finished, a listener would call in, and 

give a summary about the person that was interviewed. Another promotion would be for the 

listener to answer the questions about Islam. If they answer it correctly, or at least some of it, 

they could win prizes gift cards, tickets to a movie, etc. Another option is to have Muslim 

comedy aired over the radio. It will help release the tension that people may have, and enjoy 

their entertainment at the same time. Also, it will lighten up the audience and break stereotypes. 

Our aim is to reach everyone, to get the word out as much as possible, engage listeners, and 

enjoying it at the same time.  

TV/Social Media/Internet  

  Interviewing with people, on how they are making a difference. We would follow a person to 

work, school, etc., and show people what they do in their everyday lives. Then incorporate 

questions with the interview where the host is asking the guest questions. These will be uploaded 

on YouTube, and link them to other social media. It can also be presented to television networks 

such as 60 minutes, or on television shows such as Good Morning America, Opera, etc. It will 

reach people from different backgrounds and cultures, and open conversations. Having 

commercials can increase awareness about the organizations. Also, a 60 to a minute second 
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commercial featuring for Muslim Heroes would spark interest in people. These commercials are 

aired through television networks such as PBS and NBC. People can follow Muslim Heroes on 

Social media such as Facebook, Twitter, and Instagram, to get the latest news. Just like the 

promotions on radio, we would have something similar like that on the social media. For social 

media, such as Facebook, people can take pictures of their favorite Muslim hero that influenced 

their life in a big way. Then write a short essay of why that person made a difference in their life. 

Non-Muslims could also participate in this competition. If their entry is chosen, then it would be 

posted on the website, their “hero” be interviewed, and they would win a prizes similar to those 

in the radio section. When people type in “Muslim” “Islam” or anything related to that nature in 

a search engine, try to make agreements with search engines, so the organization can come up in 

the top list.  

Advertizing  

  A great advertizing scheme is to have posters: metro bus, metro bus, airports, bus stations with 

a saying, person’s title, accomplishments, or slogan. A picture of a Muslim woman wearing a 

hijab on a poster with a slogan saying such as “my religion liberates me from oppression,” “I was 

never forced to wear the hijab, it is my choice.” It will allow people to see Muslims in a positive 

light, and these images could stick with people, as the image they see on the media starts to 

deteriorate. At the bottom of the poster, there would be the organization’s website and social 

media. If people are interested, they would look it up. 


